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Slide 1: Awareness Raising Campaigns: Intelligent Communications that 
inspire, excite and engage 
 
Slide 2:  WHO? 
 
When you are planning an awareness raising campaign you first need to think 
about who you are wanting to reach with your campaign. Who are you wanting 
to talk to? Who is your target audience? If your target audience was young 
people you need to decide which type of young people are you wanting to reach, 
ie which target segment of that target audience – ie students 
 
Slide 3: WHAT? 
 
What do we want to achieve? 
What change do we want to make? 
What do we want people to know about? 
What do we want people to do differently? 
What is our main message? 
 
For example, you might be trying to get people to realise how bad air pollution 
is and that they need to stop driving diesel and petrol cars so much. 
 
Slide 4: WHERE? 
 
Where do we need to put our messages so that our target audience will see 
them?  
Where will people hear our messages? 
Where should we hold our event? 
Where should our posters be? 
 
Where could you put messages about air pollution so that car drivers would see 
them? Ie back of buses, on billboards, tv adverts etc. If you were planning an 
event what kind of events would car drivers be at, ie events that they had to 
drive to – like cinemas, festivals, shopping centres etc 
 
Slide 5: WHEN? 
 
When will be the best season to promote our message? 
When will be the best month to promote our message? 
When will be the best day/time to promote our message? 
 
This will depend on the message you are wanting to get across. If it was car 
drivers, for example, they might be more likely to drive in winter when the 
weather is bad, especially December - March – and they are most likely to drive 
in the early morning and late afternoon during rush hours. 
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Slide 6: HOW? 
 
What are our key messages and HOW are we going to convey our message? 
What words/language do we need to use so they understand/care? 
What leaflets/advertising/social media/posters etc. will we use? 
 
This is where you need to think about what you are going to say in your 
campaign and how. You need to think about the people you are trying to reach, 
what kind of language they will understand (simple or complicated or detailed) 
and what form your campaign message might take – will they be more likely to 
read an ad on the back of a bus or a leaflet through their door or a poster on a 
billboard etc? 
 
Slide 7: HOW? 
 
How will we know we have succeeded? 
How can we gather evidence? 
 
You need to be able to be sure your campaign has had an impact so you need to 
consider and think about how you will measure the impact it has had. How 
could you prove that people were now driving less as a result of your campaign 
for example? Could you count the number of cars dropping children off each day 
before and after your campaign for example? 
Lots of things to think about! 
 
 


